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Broadband and dial-up adoption, 2000-2011

% of American adults who access the internet at home via dial-up or broadband,
over time. As of August 2011, 62% of American adults have a high-speed
broadband connection at home.
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Source: Pew Internet & American Life Project Surveys, March 2000-August 2011.

Note: Question wording has changed slightly over time.
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Global Mobile Traffic as % of Total Internet Traffic
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% of Traffic From Mobile Devices, Pandora, Twitter & Facebook, 2008 — 2011
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Copyright 2011. All rights reserved.

Link: http://www.businessinsider.com/mary-meekers-latest-awesome-web-20-presentation-about-the-state-
of-the-web-2011-10#-1

3kKilR: KPCB — Mary Meeker’" s Web2.0 Presentation °
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US Mobile Ad Spending, 2010-2015
milltons and % change

54,396

79%

£1,802

$1.226
5743 .

2011 2012 2013 2014 2015
I Mobile ad spending M % change

Note: includes display (banmer, rich media and videa), search and

messaging-based advertising

Soirce: eMarketer, Sep 20117

132476 weanelefarketer.com
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Link: http://www.emarketer.com/PressRelease.aspx?R=1008624
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IAB and Mobile Marketing Association Announce - In-App: IETEFIEAPPAI™
“Mobile Web Advertising Measurement == e

Guidelines”
- IFEAZSANE, Biji/&5

Joint Project Provides Agencies, Marketers and Other Ecosystem Members with Industry-Standard [ =7 — > ok p AT —
Methodology for Measuring Ad Delivery within Mobile Web Sites ?E*’-‘R‘ ﬁﬁ/ EE#F*;'I“' ‘&E*;F
!

November 09, 2010 01:33 PM Eastern Time

NEW YORK.-(EON: Enhanced Online News)--Tor standardize key metrics for the mobile interactive industry for
the first time ever, the Inieractive Advertising Burean (IAB) and the Mobile Marketing Association (MMA)

{(www mmacom) today released “Mobile Web Advertising Measurement Guidelines™ for public comment,
Developed with the assistance of the Media Rating Council, the guidelines will provide a lrmewark o govern how
ad impressions are counted on the mobile Web,

@
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